
De Montfort University 
Media Production     
TECH2002 Social Media Production  
Benjamin Goode P16173147 
 

How is the use of social media contributing to digital transformations in the fabric of 
everyday life? 

 
 
 

 
 

Summary and Introduction Video 
 

 
 

Link: https://www.youtube.com/watch?v=CAN-Hg8O0pg 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.youtube.com/watch?v=CAN-Hg8O0pg
https://www.youtube.com/watch?v=CAN-Hg8O0pg


De Montfort University 
Media Production     
TECH2002 Social Media Production  
Benjamin Goode P16173147 
 

How is the use of social media contributing to digital transformations in the fabric of 
everyday life? 
 
The integration of social media into the daily lives of most of the world’s population has come with a visible change in 
the way that our day-to-day activities have been digitalized; this change has come with both negative and positive 
effects. Many examples of digitalization in daily life can be found in the forms of: Television and Radio, Friendships 
and Relationships, University and Education & Jobs and Professions. Analysing how the average persons interacts with 
social media platforms such as Facebook, Twitter, and YouTube daily & what tools they use to access these platforms 
in just the four examples provided clearly shows the dramatic digitalization which has taken place. 
 

                  
 

 
 
Social Media’s exponential increase in use over the past twenty years has dramatically changed the way we receive 
and interact with our entertainment, especially Television and Radio entertainment. Previously a home audience of a 
Television or Radio show would use text-in or post-in options to connect with a Television show or Radio show for 
competition or send-in uses, despite the ability to use the Internet as a messaging service (via emails or MSN), the 
digital form of the communication was available however not used. Since the rise of social media platforms such as 
Facebook or Twitter the average person usually has a smart-phone on hand, with an extremely easier way of accessing 
a digital form of contacting a show, this has led to a change in how entertainment companies focus their methods of 
communicating with an audience. Figure 1 shows a screenshot from Ellen DeGeneres’s Twitter, her main form of talking 
live with her audience digitally both instantly and internationally; TheEllenShow has a live stream of incoming tweets 
displayed at the bottom of the audience’s screen. This example shows that instead of write-in letters which shows 
such as The Jonathon Ross Show or Late Night with Larry King used a decade ago, the modernized talk show uses digital 
communication methods via social media. Figure 2 shows a competition hosted by X-Factor in 2004; as shown there 
are post-in options, calling and texting options for entry. These are non-digital forms of entering a completion on the 
television channel ITV. Figure 3 shows a 2017 television show ‘Love Island’ on the same channel (ITV) using a social 
media application on a smart phone which connects the audience and allows them to enter competitions and vote for 
the outcome of the show. The difference in time between Figure 2 and Figure 3 and the clear digitalization of the 
methods we connect with our entertainment in the modern daily life compared to that of a decade ago. 

Figure 1 – Ellen DeGeneres’s Social Media Figure 2 – X-Factor Post-in Competition 

Figure 3 – Love Island Competition & Voting App 

http://www.facebook.com/
http://www.twitter.com/
http://www.youtube.com/
http://www.msn.com/
http://www.facebook.com/
http://www.twitter.com/
http://www.twitter.com/theellenshow
http://www.theellenshow.com/
http://www.itv.com/


Evaluating the digitalization seen in Television and Radio with the figures provided easily reflects a positive change in 
how easy our interactions with forms of entertainment have become, it also shows that with the involvement of social 
media the use of smartphones, applications and other digital platforms and tools have become prominent in daily life. 
 

                 
 
 
As social networks have grown over the past decade hundreds of social media platforms designed specifically for 
dating have risen, such as Tinder, eHarmony and Match.com; these sites allow for relationships and friendships to be 
formed digitally instead of face-to-face. Platforms such as Facebook and Twitter have also become gigantic conduits 
for online friendships to be formed, allowing users to gain emotional connections with another person anywhere in 
the world digitally through your smartphone. Communicating with friends or family has become a lot easier using your 
digital devices with the assistance of social network platforms such as Messenger. Some people believe that the 
digitalization being brought with social network platforms are causing negative effects to the way that we interact 
with each other and that isolation can happen, however looking at Figure 4 we see that only 23% of teen internet 
users who do not use social media make friends over the internet. This leaves these non-social media users to make 
friends in real life using methods which will not be digital. We also see that 61% of teens who do use social media on 
the internet make friends on the internet, this leads us to believe that the integration of social networks to the internet 
contributes greatly to the digitalization of how we meet friends in the fabric of our everyday life. Online dating social 
networks may have led to the digitalization of how our relationships are formed with our significant others and with 
the constant increase of how much of a role social networking plays in our lives it would be believed that like Figure 4 
we would see an increase in online formed relationships. However, Figure 5 shows us the statistics of marriages 
created online and over a four-year period of 2006 to 2010 when social networks were entering their prime and there 
is change from the 17% of marriages created through online dating. This could imply that the digital form of creating 
long-lasting relationships may not be as successful and show how this type of social media does not contribute to the 
digital transformation of our everyday lives. Summarising our examples on social media contributing to a digital 
transformation to our lives shows us that as social networks become a more significant part of our daily lives 
friendships are being formed more digitally than they previously had been before; it also shows is that despite 
friendships being formed, long-lasting relationships which result in marriages may not be being affected by the digital 
transformation. 
 

      

Figure 4 – Social Network Friendship Statistics Figure 5 – Spouse Meeting Statistics 

Figure 6 – Feedback Figure 7 – University Module Facebook Group 
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Inspecting the ways that educators such as universities communicate with their students gives us a prime example of 
how everyday communication has been digitalized with social networking platforms and social media being the 
catalyst for this change. Lectures can be found in digital recordings posted Facebook, assessment briefs and 
information can be transferred easily; aswell as personalized feedback becoming easier to achieve with the ease a 
directly messaging a student. If we date back to before social networks revolutionized the norm of our daily lives we 
know that universities once used very manual methods of communicating with their students on a personal basis. 
Physical copies of written reports would have to be drafted and individually delivered to the students, a process which 
took up a lot of time in a lectures schedual – in some cases this led to a lack of personal feedback. Figure 6 displays a 
personal example of how with social media a lecture can easily send an instant digital message directly to a student 
with zero cost and minimal effort. This change exponentially increases the ability for learners and educators to address 
possible issues, give our praise and discuss ideas; something which is embedded into the fabric of both parties 
everyday lives and something which social media heavily contributes towards. Moving from feedback to a more wider 
scale, Figure 7 & 8 show a website’s hyperlink to a Facebook group housing all members of the university module who 
are opting into using the social media approach to learning and the wall of one of said groups in use. Viewing one of 
these Facebook groups shows how embedded the social network is in this course’s way of communicating, 
schedualling and organising work. Reminders which would previously had been written down in phsyical notepads or 
books are now easily accessed for all digitally online, showing how much of a significant contributing factor social 
media is to the digitalization of our daily lives. Some may argue that this revolutionization is causing a divide and a 
form of depersonalization when it comes to interacting face-to-face with a lecturer, being able to possibly go into more 
detail, gain a more clarified understanding of a certain topic; however it should be remembered that even though 
social media is contributing greatly to this example of digitalization, the idea of using this platform is entirely optional 
and students can still choose to speak to their educators directly. In summery it is clear that social media has 
contributed greatly to how digitally educators chose to organise their lectures or learning topics, creating a permanent 
space for students to see information whilst also allowing them to create a direct link for feedback. 

 
 

Figure 8 – University Module Facebook Wall 

Figure 9 – Digitalized Social Media Portfolio 
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We have already reflected on three major points in the 
average persons everyday life and seen that social media 
has heavily contributed to the digitalization of how we 
operate. This is also seen when looking at people’s jobs and 
daily lives, such as how portfolios are now normally online 
on social media, job applications are done over the internet 
and work places hold Facebook group chats where 
communication can take place over a social networking 
platform. Before social media networks were so prominent 
portfolios were usually found in the form of physical print 
outs, such as CVs or a gathering of previous works; however 
as social networks such as Instagram and Facebook have 
grown this has changed. Looking at Figure 9 we can see an 
example of a photographer’s Instagram account being used 
as their online portfolio for all their work and a place where 
people looking to hire said photographer can get into 
contact with them – allowing a creator to use their portfolio 
digitally from their computer or even their smart phone, this 
is directly consequential of social media contributing to this 
digitalization. Previously places of work would use mass-
emailing or privatised email networks to communicate with 
each other when coming to important or pressing matters, 
although some work groups still do this; especially smaller 
workplaces. Figure 10 shows a screenshot taken of the 
Facebook group wall of a small workplace of roughly sixty to 
seventy people, we can see how matters such as swapping shift or giving overtime is now sorted digitally via social 
networks. It would be the norm of a workforce this small to discuss matters such as this personally or face-to-face, 
however as we can see social networking and social media has contributed greatly to how we communicate digitally 
even in this work of everyday life. In summary, Jobs and Professional life has been digitalized and social media 
contributed greatly to this; however, for larger business the switch over to digital communication had already been 
made without any influence from social media. 

 
To conclude this examination of how social media has contributed to the digitalization of daily life, it is clear to see 
that in all four of the main aspects of daily life discussed that social media has always had some sort of influence as to 
how we conduct ourselves digitally. Usually, it is found that the simple accessibility of social networks via smartphones 
has allowed for the platforms to gain a massive following; with this gigantic level of connectivity being available to 
users it naturally meaning that as the crowd mentality grows and gathers around something new, easily accessible, 
and easy to use, that crowd will adapt to how they can interact with it. In this example, it concludes that social media 
does have a heavy and constant contribution to how digitalized our daily lives are as a society.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 10 – Social Media Work Group 
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